Unit I 

Introduction to Social Media

Radaar is a social media marketing tool that allows you to manage all your social profiles from a single location. The tool mainly targets social media managers, startups, and agencies who want to schedule unique content, engage audience, and measure progress.
There are three kinds of social media tools. 

· Listening platforms

· publishing platforms, and

· competitive analysis platforms.

Listening platforms :A social media listening tool is a software that monitors and analyzes online conversations about your brand, a specific topic, your competitors or anything else that's relevant to your company. It pulls in mentions of specified keywords and helps marketers analyze these mentions

publishing platform:Content management systems, blogging software, wikis, and website publishing tools all provide back-end technology that lets users focus on content. These tools take the content that users submit, and publish that content on a web page. Users don't have to know anything about HTML.

competitive analysis platforms: The tool looks at a piece of content's engagement on social sites as well as its total shares across the web. Not only does this clue you in on who's killing it in terms of industry content, but also it helps you identify potentially hot topics to explore yourself.
Features particular to competitor analysis include:
· Find competitors' best keywords.

· Discover new organic competitors.

· Find competitors' strategies and budgets.

· Analyze competitors' ad copy, keywords, and display ads.

· Find new competitors in AdWords and Bing ads.

· Discover best-performing product listing ads of competitors.

Here's a look at four types of social media tools along with recommended apps that are user-friendly and can streamline your workflow.
· Content curation tools. ...

· Social media scheduling apps. ...

· Content creation tools. ...

Social media analytics tools.
How To Build a Successful Social Media

 Social bookmarking sites allow users to access their bookmarks online, at any time, from any device. Social bookmarking sites are useful to marketers because users can add, annotate, and share bookmarked web pages with their team. Bookmarks can be public, private, or shared with specific groups.

Bookmarking Websites (also called social bookmarking) allow users to save and share links to websites or interesting articles with others. This is a good solution for storing and organizing links important for us. Bookmarks are most often tagged which allows subsequent users to search for them by topic.

Purpose: A bookmark is a web browser feature used to save a web site's URL address for future reference. Bookmarks save user and browser time, which is especially useful for Web pages with long URLs or accessing a specific part of the site that might not be the homepage for the site.

EXAMPLE:
Bookmark is defined as a piece of paper or other object used to mark a place in a book. The long piece of printed cardstock that you get with your purchase at a bookstore is an example of a bookmark.
Goal Setting Strategy and Implementation

However, it will still include the basic notions of Awareness,
· Consideration, 

· Action/Conversion, 

· Engagement, and 

· Advocacy. 

Using a social media marketing funnel, you can get more visibility for your brand, build trust with your future customers, and increase your sales and revenue.
Social marketing can be applied in three steps – Co-create, Build, Engage – (C-B-E). In this three step process social marketing programs are co-created with all people involved. Solutions that can be easily implemented are built in partnership with organization.
Types of Social Media Networks
· Social Networks: Facebook, Twitter, LinkedIn.

· Media Sharing Networks: Instagram, Snapchat, YouTube.

· Discussion Forums: Reddit, Quora, Digg.

· Bookmarking & Content Curation Networks: Pinterest, Flipboard.

· Consumer Review Networks: Yelp, Zomato, TripAdvisor.
Goals and objectives are different concepts, but they work in harmony to help you achieve the desired results and maximize your team’s productivity. Creating a goal without a clear objective leads to a goal that never gets accomplished
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A social media strategy is a document outlining your social media goals, the tactics you will use to achieve them and the metrics you will track to measure your progress.
Your social media marketing strategy should also list all of your existing and planned social media accounts along with goals specific to each platform you’re active on. These goals should align with your business’s larger digital marketing strategy.

Finally, a good social media plan should define the roles and responsibilities within your team and outline your reporting cadence.

Step 1. Choose social media marketing goals that align to business objectives
Step 2. Learn everything you can about your audience
Step 3. Get to know your competition
Step 4. Do a social media audit
Step 5. Set up accounts and improve profiles
Step 6. Find inspiration
Step 7. Create a social media content calendar
Step 8. Create compelling content
Step 9. Track performance and adjust your social media strategy accordingly
1.Negative Feedback And Tarnish Brand Name

Being on social media means exposing yourself publicly to all kinds of people who may or may not have the intention of coming across or seeing your brand.You and I both know there is always a dark side to everything, and social media is no exception.With the internet being easily accessible more than ever before, there are people who always aim to damage one’s reputation.If your business is unknown or just starting to gain momentum, the chances are of getting an attack are more likely.Because it’s so easy to comment or engage, anyone can easily write negative comments on your business

Bad things can spread out through social media and you know how quickly things are.

2.Low ROI

Another main negative of social media for business. ROI from social media marketing is probably one of the lowest in online marketing strategies. You have to put both time, effort and money to really make things work.

If you are a social media geek, you should know this very well. If you do not post or engage with your fans or people on a regular basis, what you notice is your followers will start decreasing.

In social networks, only the die-hard fans stay. And if your brand or business is not well aware of a particular group of people or locations, no one is really going to be your true die-hard fans, trust me.So it’s really time-consuming to actually create that kind of audience unless you are well known.

That is why what you should be doing before starting social media marketing is to establish a certain reputation and awareness about your brand and business.

This way, you do not have to chase around people or increase followers by going and mass following people.

3.Time-Consuming

One big misconception people have about social media is that: It’s FREE.There are several free or low-cost social media tools available, but you have to deploy a substantial amount of time to understand and learn the usage.

Time is not absolutely free.Companies who have implemented social media activities on their marketing strategies successfully understand how much time it takes to learn and implement all of them.

